Scientists Promoting MindHacking Pills
TN Note: The mind-expanding pill taken by the hero in the TV series
Limitless is all the rage in Silicon Valley, except that particular pill
doesn’t actually exist. However, the Technocrat mind that chases these
things is seriously deluded, as the video below explains.
It’s 8 a.m. on a recent Wednesday in San Francisco, and Yan Zhu, a 24year-old blue-haired software engineer, sits at a communal table in a
Thai-Italian restaurant munching on a stick of butter. She’s too hungry
to wait for food; she hasn’t eaten in 36 hours. “This is my first time
fasting, and I was feeling faint, so I brought some butter from home,”
Zhu says. Her friend Ayumi Yu (pink hair, 27) explains they’re on a
ketogenic diet, which requires eating mostly fat and almost no
carbohydrates. “I’ve been on it for a month and feel amazing,” she says.
“Take how you feel and imagine feeling twice as good.” Danny Friday, a
23-year-old startup founder, emerges from the bathroom. He’s just done
a urine test to check his ketosis levels, which indicate how the body is
metabolizing fat. “I’m shocked,” he says, dismayed. “My body is barely in
ketosis.”
All three, along with about 25 other people, are here to take part in a
weekly break fast. The hosts, Geoffrey Woo and Michael Brandt, are the
27-year-old co-founders of Nootrobox, a startup that sells what are called
“nootropics,” or pills intended to enhance memory, cognition, and

mental stamina. Although fasting is not necessarily part of a nootropic
regimen, the widely accepted health-boosting effects of periodic
starvation make it a natural fit for people who think a monthly pill
subscription service can make them more perfect humans. “We’ll do a
36-hour or 60-hour fast every week,” says Woo, Nootrobox’s chief
executive officer. “It’s hard at first, but we found a lot of benefit to our
lucidity and clarity of mind.” The company’s online fasting forum,
WeFast, has about 600 members.
Nootrobox’s mission is to improve the way we function on a daily basis.
“In the office of the future, people will get to work, sit down, and pop a
pill to help them focus better,” says Brandt, Nootrobox’s chief operating
officer. When that future will arrive is unclear. But if office drones are
already willing to give up their lunch break to slurp Soylent, what’s to
say they wouldn’t like to benefit from other efficiencies? Many already
bend the truth with their doctors to score Adderall. Nootrobox is just
targeting the vast pool of upwardly mobile professionals who want an
edge but may not be ready to commit to prescription drugs, Woo says.
Perhaps this is why he and Brandt have been able to persuade some
heavy hitters in Silicon Valley to invest in their vision, including Yahoo!
CEO Marissa Mayer, Zynga Executive Chairman Mark Pincus, and
venture capital firm Andreessen Horowitz, which led a $2 million
funding round that closed in October. (Bloomberg LP, which owns
Bloomberg Businessweek, is an investor in Andreessen Horowitz.) Woo
says only that Nootrobox, with its thousands of monthly subscribers, is a
“multimillion” dollar business, but he declines to elaborate.
For two fasting workaholics, Woo and Brandt look healthy. The friends
and roommates met as undergrads at Stanford, where they majored in
computer science and bonded by trading self-improvement tips. After
college, Woo founded a location-tracking company that Groupon later
acquired; Brandt joined then-Google COO Mayer’s elite associate
product manager program. In 2014 they got into the nootropics
business. “Friends were playing around with Adderall and smart drugs,”
Woo says. Some were even ordering nootropic powders online and
mixing their own concoctions. “They literally have a drug scale and are
weighing out, like, 50 milligrams of powder in their kitchens—it’s

messy,” he says. “We realized that if people are willing to go through
this much trouble, this much sketchiness to tap this resource, there must
be something there.”
Read full story here…

