Green Energy Fail: Germany’s
Impossible
Dream
For
Renewables
European Bureaucrats and Technocrats have set unachievable goals on
renewable energy and laid the failure on taxpayers with suffocating
taxes. People are fed up as they realize that the war between fossil fuels
and renewables is just another scam. ⁃ TN Editor
Voters across Europe have lost faith in politics partly because of
“unachievable targets” on renewable energy, said German Energy
Minister Peter Altmaier, who rejected calls from a group of other EU
countries to boost the share of renewables to 33-35% of the bloc’s
energy mix by 2030.
Altmaier made the comments during an on-the-record exchange between
the 28 EU energy ministers, who are gathered in Luxembourg today (11
June) for a meeting of the Energy Council.
Energy ministers are expected to thrash out a joint position on three
clean energy laws which are currently being negotiated in the EU

institutions – the Renewable Energy Directive, the Energy Efficiency
Directive and a regulation on the Governance of the Energy Union.
“Germany supports responsible but achievable targets,” Altmaier said
from the outset, underlining Berlin’s efforts to raise the share of
renewables to 15% of the country’s overall energy mix.
But he said those efforts also carried a cost for the German taxpayer,
which he put at €25 billion per year. “And if we are setting targets that
are definitely above 30%, that means that within a decade, our share has
to be more than doubled – clearly more than doubled,” Altmaier pointed
out.
“We’re not going to manage that,” Altmaier said referring to an objective
of putting 1 million electric vehicles on the road by 2020 in Germany.
“Nowhere in Europe is going to manage that,” he claimed. “And even if
we did manage to get enough electric cars, we wouldn’t have enough
renewable electricity to keep them on the road,” he stressed.
What’s needed, he said, is “a compromise that prevents us from having
an unachievable target” at European level. “Citizens across Europe are
losing faith in politics. When they see that we are setting very ambitious
targets and that a few years later we’re deferring this, we are way off
their expectations.”

Altmaier’s statement was dismissed as “pathetic” by Claude Turmes, the
lead Parliament negotiator on the governance regulation, who will
become energy minister of Luxembourg at the end of the month.
Still, Germany’s declarations poured cold water on expectations from
other EU countries, which have called for higher ambition on the EU’s
“clean energy package” of legislation.
Luxembourg and Spain, which spoke before Germany at the Council

meeting, both supported the European Parliament’s call for higher
targets on renewables and energy efficiency, backing a 35% objective for
both. The Netherlands, France, Denmark, Sweden, Italy and Portugal
were also among those calling for higher targets on renewables and
energy efficiency than those currently on the table.
Read full story here…

Researchers Believe That
Their AI Can Predict The
Future
Technocrats are fascinated with knowing the future. The father of
Technocracy and Scientism, Henri De Saint-Simon (1760-1825) wrote “A
scientist, my dear friends, is a man who foresees; it is because science
provides the means to predict that it is useful, and the scientists are
superior to all other men.” ⁃ TN Editor
An intelligent machine capable of anticipating your next move minutes in

advance sounds like the stuff of nightmares – but is now a reality.
Researchers have taught an AI to recognise patterns in people’s actions,
allowing it to accurately predict the next move in a sequence minutes in
advance.
The software, which was built by a team at the University of Bonn
in Germany, was taught to anticipate actions by watching hours of
cooking videos.
Dr Jürgen Gall believes the intelligent software will eventually be able to
prophesize your actions ‘hours before they happen’.
If the team manages to fine-tune the algorithm to be able to anticipate
actions that far in advance, it’s possible to imagine a slew of real-world
application, from home automation gadgets, to Big Brother-esque
surveillance.
To teach the AI to accurately predict actions before they take place, Dr
Jürgen Gall and his team focused on cooking videos.
Using pre-recorded videos of people preparing a meal, the researchers
were able to teach the machine to recognise each action being
performed on-screen, including cutting tomatoes, adding salt and
flipping a pancake.
In total, some 40 videos were used to teach the AI.

Each of these recordings was around six minutes long and contained
some 20 different actions.
After four hours, the algorithm was able to recognise the sequence of
events needed to prepare a dish, which is far from trivial given the
variety in approaches and recipes in the pre-recorded clips.

‘Then we tested how successful the learning process was,’ explained Dr.
Jürgen Gall.
‘For this we confronted the software with videos that it had not seen
before.’
Like before, the machine was told what was happening in the video for
the first 20 or 30 per cent of the clip.
The algorithm was then asked to predict the next action before it took
place on-screen.
The machine flagged-up its ‘observation’ before the action, drawing on
its knowledge of the recipe and its understanding of how similar
sequences have played out before.
The AI was able to correctly anticipate actions in the near future with
surprising accuracy.
Dr Gall said: ‘Accuracy was over 40 percent for short forecast periods,
but then dropped the more the algorithm had to look into the future.’
For activities which were more than three minutes in the future, the
algorithm was only able to accurately predict the outcome in 15 per cent
of cases.
Read full story here…

The Deep State Of Data: How
To
Protect
Personal
Information
One company’s solution to escaping Technocracy’s scientific dictatorship
of data is creating false identities for private online activity such as
email, phone calls and browsing. While this may prevent some misuse of
your personal data, maintaining multiple identities risks losing your real
identity as an individual human being. While we need encryption in the
short run, we need to dismantle the technocratic machine that seeks to
control us. ⁃ TN Editor
Regardless of your background, socioeconomic status, or political
spectrum, everything you do, everything you say, and everything you
think is being subtly shaped by a “Deep State.” But the shadow
organization I’m talking about isn’t a past or present administration.
This isn’t the Alt-Right or Globalist Left. There’s no FBI or NSA faction
trying to control your mind. No, the Deep State I’m referring to is the
cabal of tech giants and data miners overtly and surreptitiously
controlling what you see, whom you connect with, what you read, click,
and care about.

Some, like Google, Facebook and Twitter are doing this out in the open.
They believe the American public either doesn’t know, doesn’t care, or
simply believes they don’t have a choice. Others, including Equifax and
lesser known companies, shy away from the spotlight. Their offices may
not be in Silicon Valley, but they’re minting profits from your
information—whether you consent or not. They do this with the
permission and support of our elected leaders (at least until they screw
it up), through complex Terms of Service, and sheer will—not only
assimilating our culture, but defining it.

The Deep State of Data is a convenient and comprehensive publicprivate partnership that exchanges information for access—access to
services and utilities, access to other information, and even entire
communities.
Meanwhile, your personal information generates endless amounts of
digital gold for them. Take Facebook, for example. Every status update,
like, and comment you’ve ever typed (even those you never published),
every place you logged in from, every Messenger conversation and
photograph, is paired with other “offline” data about you, then sold and
exploited for any number of purposes. And that’s just one platform.
Your Facebook activity, Google searches, clicks, views, and retweets
form the currency with which the Deep State of Data trades. They
endlessly mine, store, and sell this data, supplementing it with
information gathered by way of personal tracking devices (smartphones,
smartwatches, and smart speakers) to collect and analyze your calls,
messages, movements, habits, and influences, further fueling algorithms
engineered to psychologically manipulate you.
Artificial intelligence is shaping what you think and how you think about
it, telling you not only what to buy, but how often you need it, promoting
specific agendas, feeding you fake news, and taking increasingly

aggressive steps to garner even greater control.
This isn’t a near-future dystopian scenario. It’s happening right now.
People in power are using massive amounts of data collection,
obfuscated algorithms, and AI to control and manipulate the public in
subtle and unpredictable ways, and no one is outside of their reach.
When the primary news source of 43 million people tailors its news feed
based on past “click and like” behavior, and survives solely on
advertising dollars, empirically neutral, nonpartisan, and even factually
reliable media cease to exist. And yet the same outlets that serve us our
news, interests, and other tailored, tunnel-vision-inducing hits of
dopamine, do it under the guise of being “unbiased.” That’s doublethink
at its finest.
We’re told that it’s ok that these companies monitor and maintain huge
Stasi-like profiles on us. It’s ok because they’re doing it for our benefit,
so they can better serve us advertising, expand our networks with likeminded people, and give us the best possible answer to our searches.
Although some aren’t quite buying this: ad blocker use is at an all-time
high, the share of non-Google search engines continues to increase,
and Global VPN usage by consumers continues to grow.
Whether all at once, or through “death by a thousand cuts,” mainstream
media and social media sites have betrayed the trust we once gave them.
It’s over, and it’s not coming back.
In a recent Pew survey about misinformation online, experts are split on
the outlook for the future. Some hold out hope that AI and machine
learning will save us, while others rely on human nature as their
guidepost to optimism. And yet, for now, the algorithms are written by
the same humans who are both the authors and recipients of bias, and
the problem of “trusted” sources isn’t going away.
“We can’t machine-learn our way out of this disaster, which is
actually a perfect storm of poor civics knowledge and poor
information literacy.“
— Mike Devito

The issue at hand is not one of bias, advertising, or even profiling, but
control. Control over the how and the what, control over our personal
information. It’s what many call “privacy” and though it’s quite easy to
maintain in the real world (through intentional omission of information
based on your social setting), protecting it in the digital world has
become increasingly difficult—if not impossible.
Mark Zuckerberg says “Users control their data” and that users “can
leave anytime they want” but that is completely disingenuous. Look at
the work involved to actually leave Facebook. And more concerning is
“leaving Google” isn’t even an option. These are simple, bold, lies. The
Deep State doesn’t want, or in Google’s case, doesn’t let us out.
Welcome to the Digital Hotel California.
I’m not here to be defeatist however. There is a way out. We can take
back control of our lives, our inputs, our safety, and our data—it all
starts with one simple act: Owning our identity.
Imagine giving a stranger on the train your address or phone number.
Imagine walking around the city with your name and birthdate stamped
across your forehead. It’s likely you wouldn’t do it, and for good reason.
And yet you are forced to do this very thing every day online, with no
knowledge of where that information ends up. Why? Because the
internet went from “information should be free” to being “free of
information” about what’s being done with the personal data we
willingly give up. Our brains are so wired to the infinite scroll of content
to feed our need for dopamine, that you either don’t know
(though, newsflash, not a valid excuse anymore), don’t care, or more
likely, don’t think you have a choice in the matter.
While many of us are able to control what people know about us offline,
appropriately filtering that information according to our given social
context or environment, wresting control in the digital world is
amazingly difficult. We generally never know the full extent of what
we’re sharing, with whom, how long that data will live (forever), or what
it will ultimately be used for. We believe this is part of the tradeoff.
Information for access. If we don’t like it, we’re told we can opt out—or
move to an EU country. And yet, now more than ever, the online world

pervades every aspect of our lives. Social networks are infamously
sticky. Infinite scrolls and auto plays are engineered to produce
the same physiological effects as drugs. Digital habits have become so
difficult to break that a slew of rehabilitation centers now specialize in
treating our addictions to them.
Enter: the four horsemen of the modern internet. Facebook, Amazon,
Netflix, and Google—collectively known by the most appropriate
acronym of our time— “FANG,” form the oligarchy of the Deep State of
Data. If you’re not a believer, let’s run through the numbers. Facebook
and Google control 70% of all advertising spend; Google accounts for
almost 90% of search, Netflix can account for a third of ALL worldwide
internet traffic, and Amazon…well, they’re just gobbling up retail one
bankruptcy at a time. Is it any wonder that this digital cartel is
simultaneously peddling their wares and permanently altering the mind,
character, and destiny of their billions of users? The more time we spend
“in app” or on platform, the more data is leeched out of us—traded, sold,
stored forever. But our time and data aren’t all that’s at stake. Our
identity doesn’t belong to us either.
Though it is appropriate, even advisable, for us to take pause and
consider how algorithms, artificial intelligence and Big Data jeopardize
individuality through a homogenization of culture, ideas, and beliefs, I
want to focus, for now, on the other definition of identity. That is, an
identifier, a means of ID. In this context, there are two categorizations of
identification to call to mind, a legal identity and a personal identity.
A legal identity is a method by which an authority, usually a government,
uses a set of attributes—a name, number, and date—to record and
authenticate a human being’s existence within a given social context. In
the United States, examples of this would be a birth certificate, a social
security number, drivers license or passport, all of which authorize
access to various privileges and services. The key concept is that a legal
identity is created, managed, and maintained for us by someone else.
A personal identity is a persona we create, manage, and maintain for a
specific context. In the offline world, this may be as a coach, as the
neighborhood watch leader, or as the head of the Parent-Teacher

Association. In the online world, this might include a digital identity—a
username and password for online services and accounts, a gamer tag,
or social media handle. Unlike legal identities, personal identities are
created, managed and maintained by the individual, they can be
temporary or long-lived, allow for segmentation and personalization, and
are also used by digital companies to track, compile and mine user
preferences and behaviors. The underlying concept is that a personal
identity is created, managed, and maintained by us, for use in someone
else’s environment.
In an age where the most powerful government in the world can’t
protect the most sensitive information about its employees, where every
single bank, brand, and credit bureau has, is, or will be compromised,
and where the “oil” for the free internet is our data, both kinds of
identities are at stake.
The internet is inherently unsafe and getting worse each year. Whether
it’s the daily impact of data breaches at our trusted brands or the everincreasing incidents of tracking, hacking, and cyber-stalking that afflict
persons of all ages and demographics, the problem is well-known by
users, well-covered by the press, and a source of continual handwringing for experts and politicians alike.
And yet, I would submit that the solution is remarkably simple. It doesn’t
involve grandiose legislation from impotent politicians or “feel good”
empty rhetoric like “Do Not Track” or “Your Privacy is Very Important to
Us.” Rather, the answer is to simply match the experience of the offline
world, over thousands of years in the making, to our online world.
Reorient the internet to give users, instead of institutions, control of
their information— that is, make their identity theirs. Let people choose
how, when, and what they share with whom. Let them decide whether
it’s a permanent relationship or a temporary one. Let them assess the
worthiness of the counter-party, whether a person or organization. And
perhaps most importantly, let them leave that relationship without a
permanent trail following them around, to be traded without their
knowledge, haunting future choices with histories, earned or learned.
In some ways, you’re doing this already. Everyone has more than one

email account. You may be segregating your offline and online purchases
with different credit cards. Some of you might even have multiple
Instagram and Twitter profiles to manage different moods, personas, and
audiences. All of us have membership in groups of our choosing, which
we can leave at any time. Regardless of whether this segmentation is
driven by a need for privacy, for control, or simply a need for
organization, we do it because we want to. We choose to. And that’s
what this is about, choice.
Over the past few years, months, weeks, and especially days, there has
been a lot of finger-pointing and handwringing. We’ve witnessed nonstop
breaches and exploits exposing the personally identifiable information
—we’re talking credit card accounts, social security numbers, fingerprint
records—of hundreds of millions of Americans. We look to legislators to
create even more impotent legislation. We look to companies to take
responsibility, but one question remains. Even if tech giants have the
legislated mandate to do so, do they have the actual capability to
protect people’s data?
The answer is no, they do not and never will.
So, no, we don’t need hollow promises from faceless organizations that
“care about privacy.” And we especially don’t need to be told to “opt
out.” In truth, we really need to opt in, to take control of our identity,
before it’s too late.
Read full story here…

