Executives Admit Common
Core Education Standards Are
All About Selling Books
TN Note: Common Core is a disaster in terms of delivering quality and
meaningful education; in fact, it is the system designed for Sustainable
Development and Technocracy. However, bookmakers and publishers
are raking in money hand-over-fist as they replace virtually every book in
the U.S. school system with the new curricula. When Common Core is
fully rejected, the same publishers will sell another round of books to put
things back where they were.
The guerrilla video crew that exposed Obamaphone cheaters and shut
down the left-wing advocacy group ACORN is at it again, this time
hammering the ‘Common Core’ education standards as a scheme for
publishers to sell more textbooks.
The West Coast sales manager from one of the nation’s biggest school
book sellers, Houghton Mifflin Harcourt, told an undercover muckraker

with Project Veritas that ‘I hate kids.’
‘I’m in it to sell books,’ Dianne Barrow said of her advocacy for Common
Core. ‘Don’t even kid yourself for a heartbeat.’
She added that ‘it’s all about the money. What are you, crazy? It’s all
about the money.’
‘You don’t think that the educational publishing companies are in it for
education, do you? No, they’re in it for the money.’
Bianca Olson, Houghton Mifflin Harcourt’s senior vice president,
confirmed Tuesday morning that Barrow ‘has been terminated.’ That
followed a phone call in which DailyMail.com read BArrow’s statements
to her verbatim.
Harsh words from educators also won’t help the K-12 Common Core
system’s advocates.
‘It’s a joke,’ a Brooklyn, New York teacher Project Veritas identified as
Jodi Cohen said on the group’s hidden camera.
‘It’s bulls**t and the thing is, what they do is they create some new
f**king system, that f**king sucks to sell more books and then we have
to learn something new with the students.’
Cohen, like Barrow, believes that the Common Core system is a
marketing bonanza for textbook publishers.
‘Oh my god, it’s all a money game. It’s all a money game,’ the cynical
educator said.
Houghton Mifflin Harcourt’s CEO, Linda Zecher, told DailyMail.com on
Tuesday morning that her company ‘is as appalled by these comments as
we expect readers will be.’
‘These statements in no way reflect the views of HMH and the
commitment of our over 4,000 employees who dedicate their lives to
serving teachers and students every day.’
‘The individual who made these comments is a former employee who

was with HMH for less than a year,’ she added, referring to Barrow’s
firing on Tuesday.
Cohen couldn’t be reached for comment.
The new video threatens to blow open the national debate about the
national standards, which have simmered on the back-burner of
Republican debates but haven’t taken hold as much as immigration or
foreign policy.
Former Florida Gov. Jeb Bush has advocated in favor of Common Core,
arguing that participating states aren’t restricted from setting their own
standards.
Read full story here…

Smart Meters Can Be Used To
Spy On Your Home And Your
Data Sold Anywhere
TN Note: Smart meters are NOT about making life more convenient for
you. They are a key component of implementing Technocracy and every
shred of data that can be harvested from your home is fair game for
anyone with connections and money to buy it. Indeed, they will “balance
the load” but they never told you that they would balance it on your
back, not theirs.
Families who have digital smart energy meters installed in their homes
could find the devices are being used to spy on their habits, campaigners
have warned.
A Mail investigation has discovered how marketing firms are targeting
data collected by smart meters, which reveal how customers use their
gas and electricity, and hoping to turn the information they provide in to
a steady stream of cash.
Experts say the devices might be used to provide companies with clues
to information about customers’ lives which can be used for profit.
Privacy campaigners fear that in the most extreme cases sensitive data
could be sold onto healthcare companies which could try and sell
specially targeted goods and services to these customers.
Firms must ask customers’ permission before examining in depth data or
selling it on to third parties.
But experts fear that many customers who sign up for a smart meter
may not be aware of how their data will be used.
A spokesman for privacy campaign group Big Brother Watch said: ‘A
smart meter will monitor your homes energy consumption, creating a
honeypot of data which energy insurance and marking companies will
inevitably be hungry for.

‘These companies will be monitoring our every move whilst in the home.
‘Energy is an essential which we all use, exploiting that data for
alternative purposes such as marketing, advertising is a concern and
should be flagged in clear language to anyone thinking about installing a
smart meter in their home.’
Under Government plans, 50 million homes will be fitted with a smart
meter by 2020 in a £11bn drive. Currently around 5,000 properties a day
are being fitted with one.
The gadgets allow customers to see on a screen how much exactly their
energy costs as they use it.
Information is fed directly to energy companies removing the need for
meter readings or estimated bills.
Energy firms benefit too, because they can easily see when demand for
gas and electricity is at its highest and jack up energy prices
accordingly.
Alternatively, they can lower costs when demand is low.
Although energy firms will have to foot the bill for providing the devices,
they are not allowed to directly charge customers for installing smart
meters.
But they are expected to claw back these costs in other ways.
xperts say firms are eying up the steady stream of data that the devices
provide about customers’ lifestyles as a way of making a profit.
Personal data has been dubbed the ‘new oil’ by marketing firms, who say
that the clues it provides about our lifestyles and spending habits.
Companies can use this information to reap huge profits by selling the
data on or hitting customers with targeted deals.
Gas and electricity firms will be able to use smart meters to collect
information about how customers use energy as frequently as every half
hour.

This could reveal details such as which rooms and gadgets clients use
most regularly, as well as when homeowners are in or out and even what
time they are going to bed or how many cups of tea we make.
A family whose meter showed their home is losing a lot of heat compared
to other neighbouring homes, might be a ripe target for insulation or a
new boiler.
By contrast someone who uses a lot of energy at peak prices could be
identified as a profitable customer and offered extra perks to keep them
on the company’s books.
A document by data firm Pitney Bowes describes smart meters as a ‘once
in a generation business opportunity for energy providers’.
It says its software will allow energy firms to use smart meters to
‘clearly identify the most profitable customers’ and ‘optimise customer
contact by using smart meter data to get relevant offers to the right
customers at the right time through their preferred channel’.
It will also help firms to ‘cross-sell, up-sell and retain customers’.
Read full story here…

